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IN THE EVENT

2675 W. 2365 South, Salt Lake City
(801) 886-1144
www.intheevent.com
In The Event is in the know.
They know how to turn heads. They
know how to think outside the box. And
they know how to party.
“For us, it’s about creating environments
attendees have never seen before,” says
Robert LaSpina, co-founder of the event
design company. “We never replicate our
work.”
And they don’t replicate anyone else’s,
either. In fact, In The Event is so distinct,
it is without competitors.
“We are 100 percent unique to all other
companies,” LaSpina says. “We don’t even
carry pipes, drapes and the like. We’re a
different breed.”
Just how different? Let us count the
ways.
Light of the Party
In The Event is the largest wireless
LED house in the state. They specialize
in modular LED furniture and are one of
the only decor companies in Utah offering
LED pieces such as tables, bars, cubes,
walls, towers, dance floors and more.

Cable Cure
Wires and cables running through
your event is so 2005. In The Event is
100 percent wireless, which means your
corporate party has 100 percent less
headaches.
Size Matters
Whether you need an event for 10 people
or 13,000, In The Event can cater to your
every whim. They’ve designed award
ceremonies, corporate board meetings,
street parties, team building events and
everything in-between. You name it? They
can brighten it.

Team Dream
The design company has a highly
educated team of interior designers, graphic
designers and event specialists who can
take care of everything right down to the
floral arrangements. This is a team born
and bred in the production world. What’s
more? They are as honest as they are cool.
“We are transparent in everything,”
says LaSpina, who has designed events
for companies like 4Life Research, Zyto,
HireVue and Kleenex Brand & Ketchum.
“We pride ourselves in being the company
that not only thinks outside the box but can
over-deliver on every promise we make.”
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